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Abstract: Public relations (PR) and the demand for PR human resources are receiving the
attention of employers, candidates, before choosing university and society. To identify
PR demand, this study used a mixed research methodology by collecting 100 describe
recruitment information, in-depth interviews with 15 experts, and a survey of 228 firms.
The research results show that the demand for PR human resources is increasing from
2016 to 2025 and is expected to continue to increase in the period 2025 - 2030. The
trend of PR demand for human resources is y = —1,178x* + 32,067x + 21,283. The study
identified 23 measurement items belonging to 5 factors: professional, individual,
method, social and attitudes affecting PR quality. This result contributes to elucidating
the scientific basis of determining human resource needs in terms of quantity and
quality, and at the same time helping training institutions have the orientation in
opening a branch, defining targets as well as building develop programs, organize
training to meet the needs of employers

Keywords: PR human resource, demand PR human resource, firms in Ho Chi Minh City.

94



Tap chi Nghién ctiu Tai chinh - Marketing, s6 61 — Thang 02 Nam 2021

Tap chi Nghién cttu Tai chinh - Marketing

http://jfm.ufm.edu.vn

XAC PINH NHU CAU NHAN LUC QUAN HE CONG CHUNG
TRINH PO PAI HOC CUA CAC DOANH NGHIEP
TREN DPIA BAN THANH PHO HO CHI MINH
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Trudong Dai hoc Tai chinh - Marketing

Ngay nhan bai: 23/3/2020  Ngay chdp nhan dang: 21/4/2020  Ngay dang: 25/02/2021

Toém tat: Quan hé cong chung (PR) va nhu cdu nhén lyc PR dang nhéan dugc su quan
tdm cta cac nha tuyén dung, cua thi sinh trudc khi chon nganh hoc va caa xa hdi.
Dbé xac dinh dugc nhu cdu PR, nghién ctiu nay da st dung phuong phap nghién ctiu
hon hgp, két hgp ca dinh tinh va dinh lugng. Nghién ctiu da thu thap 100 bang thong
tin tuyén dung, phong vin sau 15 chuyén gia va khao sat 228 doanh nghiép. Két qua
nghién ctu cho thay nhu cau s6 lugng nhén luc PR dang ting tii 2016 dén 2025 va
du bdo ti€p tuc tang trong giai doan 2025 - 2030. Dudng xu huéng nhu cau s6 lugng
nhan lyc PR c¢é dang y = -1.178x* + 32.067x + 21.283. Nhu cau vé chat lugng nhan luc
PR ctia cac doanh nghiép dugc xac dinh béi 5 nhén t6: nang luc chuyén moén, nang
luc ca thé, nang luc phuong phap, ning luc xa hoi va nang luc thai do, véi 23 thang do.
Két qua nay gop phan lam sang td co s6 khoa hoc ctia viéc xac dinh nhu cau nhan luc
veé s0 lugng va chat lugng, dong thoi gitp cac co sd dao tao c6 dinh hudng trong viéc
md nganh, xdc dinh chi tiéu, x4y dung chuong trinh va t6 chic dao tao d€ dap tng
nhu cau cta doanh nghiép.

T khéa: Nhan luc PR; nhu cu nhén luc PR; doanh nghiép tai Thanh ph6 H6 Chi Minh.
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1. Pbat vian dé

Quan hé cong chiing la mét nghé méi néi
tu cuoi thé ky XIX, véi téc dd nhanh chéng
m& rong qua thé ky XX. L’Etang (2004) cho
rang PR bat dau tit Anh va ngudn géc ctiané
trong chinh quyén dia phuong va hién nay
da phd bién rong rii toan ciu vé phat trién
chuyén sau PR (Sriramesh & Vercic, 2009).
Nam 1976, Harlow da tim ra 472 dinh nghia
vé quan hé cong chung va tong hop thanh
dinh nghia: “Quan hé cong ching 1a mot
chtic nang quan ly dac biét giup thiét lap va
duy tri cic duong day truyén thong, hiéu
biét, chdp nhan va hgp tac gitia mdt t6 chiic
va cong chung ctua n6” (Wilcox, Cameron,
& Reber, 2014). Vién Nghién ctiu quan hé
cong chung cua Anh, (Chartered Institute
of Public Relations — CIPR) dinh nghia rang:
quan hé cong chungla hoat dong cé chuy, c6
ké hoach dé thiét lap va duy tri quan hé cta
mot t6 chiic v6i cong chung cua né (Philip,
1997). Quan hé cong chung la mot chic
ndng truyén thong 2 chiéu dé tao l4p, nham
dat dugc muc tiéu cta td chiic, cac bén lién
quan va dat dugc muc tiéu thuong mai cling
nhu trach nhiém va hanh vi xa hoi. Theaker
(2016) dan dinh nghia cta Hiép hdi Quan
hé cong chiung Hoa Ky (PRSA): Quan hé
cong chung 1a mot qua trinh truyén thong
chién lugc, xay dung moi quan hé cung co
lgi gitia t6 chtic va cong chung ctia ho. Ngay
nay, quan hé cong chung da tré thanh cong
cu thiét yéu cho hau hét moi khia canh cua
cudc soéng, ti chinh tri, kinh doanh, van
hoéa, ludt phap, nghé thuat, khoa hoc dén
gidao duc (Dilenschneider, 2010).
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) Viét Nam, nganh PR con kha non tré,
cac hoat dong PR méi chi co tu trude 1975
bang hinh thtc cac cudc hop bao vé chién
tranh (Doan & Bilowol, 2014 dan nghién
cuu cua Hallin, 1992). PR la nganh dang st
dung mot luc lugng lao dong kha dong dao.
Bao cao ctia Chinh phu (2011) dan s6 liéu
ctia B6 Vian hod, Thé thao va Du lich nam
2010 cho biét, chi riéng linh vic quang cdo
(mot linh vic nhd ctia PR) da c6 gan 7000
doanh nghiép hoat dong quing cdo. Nguyén
(2014), thuc t€ c6 hang tram co quan dang
lam cac dich vu PR chuyén nghiép & Viét
Nam. Ngoai ra, cac tap doan, cdng ty san
xudt kinh doanh, cac t6 chic déu dang rat
can doi ngl PR gioi nghé, c6 dao diic va
trach nhiém x3 hoéi. Céac linh vuc can nhan
su PR la quan tri truyén thong, phuong tién
ky thuat s6, truyén thong marketing tich hgp
va truyén thong noi b 1a n6i bat (Poan &
Bilowol, 2014). S6 lugng nhan sy PR thuc
t€ & cac doanh nghiép hién nay la bao nhiéu
va nhu cau lao dong PR trinh d¢ dai hoc
trong nhiing nam t6i nhu thé nao hién chua
c6 cong trinh nao nghién ctiu. Pay chinh la
khoang trong chua dugc ldp day. Chinh vi
thé dé tai nay la rat quan trong va cdp thiét
nham (1) danh gid thuc trang s6 lugng nhan
luc PR tai cac doanh nghi¢p trén dia ban
Thanh phé H6 Chi Minh giai doan 2016 -
2019. (2) Xac dinh nhu cau vé s6 lugng va
chét lugng nhan luc PR tai cac doanh nghiép
trén dia ban Thanh phé H6 Chi Minh giai
doan 2020 - 2025 va du bao dén nam 2030. (3)
Dbé xudt ham y quan tri d6i v6i nguon nhan
luc PR trén dia ban Thanh pho H6 Chi Minh.
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2. Co s6 1y thuyét

Dé nghién ctiu dy bdo nhu cdu nhan
luc c6 3 cach tiép can nghién ctu la dinh
tinh, dinh lugng hodc hon hgp (két hgp ca
dinh tinh va dinh lugng). Theo Fred (2012),
du bao nhu ciu s6 lugng nhan luc c6 thé
dua vao viéc su dung cac di liéu ndi bo
hay bén ngoai, cac thu tuc théng ké va dua
trén phan tich va du bao. Phuong phap du
bdo ngoai suy theo day s6 thoi gian c6 thé
dung d€ xac dinh nhu cau gém cac ky thuét
cu thé (1) Phuong phap trung binh gian
don; (2) Phuong phdp trung binh dong;
(3) Phuong phap trung binh dong c6 trong
s0; (4) Phuong phap san bang ham ma; (5)
Phuong phap du bdo theo dudng xu huéng
(Armstrong, 2001; Tran Thi Phuong Nam,
2014). Phuong phéap du bao theo dudng xu
huéng dua trén co s ky thuat binh phuong
bé nhét gitp du bdo nhu cau trong tuong lai
dua vao day s6 theo thoi gian. D€ xac dinh
dudng xu hudng ly thuyét truéc hét can
bi€u dién cac nhu cau trong qua khu 1én
biéu d6 va phén tich xu hudng phat trién
cua cac s6 liéu do6. Nhu cau qua thoi gian c6
thé biéu dién bang cdc dudng xu hudng cd
dang duong parabol, hyperbol, logarit... va
cac hé s6 hoi quy ctia no.

D€ danh gia chét lugng nhan luc, Vién
Cong nghé Massachusetts (MIT) dua ra mo
hinh CDIO dua trén 4 khia canh ctia nang
luc, bao gom: (1) Kién thtic va ky nang nén
tang; (2) Ky nang chuyén mon nghé nghiép
va cac phadm chit ca nhan; (3) Cac ky nang
lién nhan cach; (4) Hinh thanh y tudng, thiét
ké, trién khai va van hanh trong bdi canh
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doanh nghiép va xa h¢i. Nghién ctiu & Anh
dugc thuc hién bsi Murray va Robinson
(2001) cho thay nguai st dung lao dong cin
tan ct nhan cé ba nhém ky ndng: Ky nang
hoc thuét; Ky ndng phat trién cd nhan va Ky
nang lam viéc trong doanh nghiép. Nghién
ctiu cta Chenicheri Sid. Nair va Mahsood
Shah (2011) thuc hién & Uc da chi ra mot
khoang trong dang ké gitia nhiéu thudc tinh
dugc phat trién & Dai hoc so véi ky vong
cua nganh dya trén 4 ky nang. D6 la ky
ndng chung va kién thtic, ca nhan, giao tiép,
tri tué. Nghién ctiu ctia Truong va Metzger
(2007) da chi ra rang c6 19 bién s6 thé hién
chat lugng sau dai hoc trong cic chuong
trinh thac sy kinh doanh & Viét Nam, trong
d6 co6: Phan tich phé binh; Ky nang giai
quyét van dé va chit lugng cong viéc tong
thé€ 1a cdc chi s6 quan trong nhat. Cac tiéu
chi: Su sdn long hoc hoi; Sy nhiét tinh va
Dong co thiac ddy dugc danh gia con khac
nhau. Nguyén Hoang Lan va Nguyén Minh
Hién (2015) khi nghién ctiu vé chét lugng
sinh vién t6t nghiép cac truong dai hoc khéi
ky thuat da st dung bang céu hoi khao sat,
kiém dinh d¢ tin cdy cua thang do thong
qua Cronbach’s Alpha va phén tich nhén t6
kham pha (EFA). Két qua da xac dinh dugc
22 tiéu chi (thang do) dat do tin cay vé kién
thtic, ky nang dugc trich vao 3 nhan t6: Ky
nang ky thudt; Ky nang nhan thic; Ky nang
xa hoi va hanh vi.

3. Phuong phap nghién ciiu

bé xic dinh thuc trang va du bdo vé
s6 lugng nhan luc PR, dé tai nay ap dung
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phuong phap nghién ctiu hén hgp. Phuong
phap théng ké mo ta thong qua bang khao
sat d€ xac dinh thuc trang nhén luc PR giai
doan 2016 - 2019 va nhu c4du nhan lyc PR
giai doan 2020 - 2025, phuong phap du
bdo theo dudng xu huéng véi ky thuat binh
phuong bé nhit dya vao di liéu chubi thaoi
gian d€ du bdo nhu ciu s6 lugng nhan luc
PR giai doan 2025 - 2030 theo Armstrong
(2001) va Tran Thi Phuong Nam (2014).
buong xu huéng véi ndm goc, nam 1 la
ndam 2016, khoang cach mdi nim 1a 1 don
vi. D6 thi duong xu huéng va phuong trinh
héi qui duge mo6 phong bang ham Forecast
ctia phan mém Microsoft Excel 365.

bé xac dinh nhu cdu chét lugng nhén luc
PR ctia cac doanh nghié¢p, nghién ctiu nay
da 4p dung phuong phép nghién ctiu hén
hgp, trong dé nghién ctu dinh tinh bang
ky thuit phong van sau véi 15 nha tuyén
dung véi 2 vong. Vong 1 nham kham pha
va hiéu chinh thang do chét lugng nhan
luc PR va vong 2 kiém dinh gia tri thang do
dinh tinh (Content Validity) cua cac thang
do ctia giai doan 1 theo hé s6 CVR (Content
Validity Ratio) cua Laewshe (1975). Nghién
ctu dinh lugng thuc hién bang bang cau hadi
khéo sat v6i cac doanh nghiép dé€ kiém dinh
do tin cay ctia thang do va phan tich nhan
t0 kham pha (theo Nguyén Hoang Lan va
Nguyén Minh Hién, 2015). Theo Nunnally
(1978) va Cortina (1993), Cronbach’s Alpha
> 0,6 va tuong quan bién téng > 0,3 thi dat
yéu cau; Hé s6 KMO > 0,5 1a dat yéu cau
(Kaiser, 1970; Hair, Anderson, Tatham &
Black, 1998). S6 lugng mau trong nghién
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ciu dinh lugng ap dung codng thic cua
Yamane, Taro (1973), v6i n= N\1 + N(e)*.
Trong d6 n la s6 mau can thiét, N la quan
thé€ nghién ctiu, e sai s6 cho phép. Vi tdng
s6 doanh nghi¢p dang hoat dong tai Thanh
ph6 H6 Chi Minh nam 2018 la N = 228.267
(B6 K& hoach va Pau tu, 2019) va e = 0,07
(d0 tin cay 93%) thi s6 mau can khao sat la
203 doanh nghiép va dé tai thu vé 228 bang
khao sat hgp 1¢, dap ung yéu cau. Phuong
phap chon mau xdc suit, ky thuit tao mam
(snow ball) va ky thuét tiép can két hop ca
truc ti€p va gui bang céu hoi ty dién ban
gidy va ban mém online da dugc ap dung
trong nghién ctu nay.

4. Két qua nghién ctiu
4.1. Két qud thong ké mau trong nghién ciiu

Tu 250 bang cau hoi khao sit doanh
nghiép phat ra, dé tai da thu vé 246 bang,
trong do 228 bang dat yéu cau véi day du
thong tin (dat 91,2%) dé€ dua vao phén tich.
Két qua nghién ctiu cho thay da s6 cac doanh
nghiép c6 tudi (ti khi thanh lap) ti 3 dén 10
ndm. S6 doanh nghiép trén 20 nam chi la
25, chiém 10,96%; 83 doanh nghiép trén 10
dén dudi 20 nam (34,40%); 54 doanh nghiép
trén 5 nam (23,68%); 36 doanh nghiép trén
3 nam (15,79%); va 30 doanh nghiép duéi 3
nam (13,16%). V€ loai hinh doanh nghiép,
loai hinh cong ty trach nhi¢ém htu han la
nhiéu nhét, chiém 40,79%, ti€p dén la cong
ty ¢6 phan (35,96%), doanh nghiép tu nhan
(12,28%), doanh nghiép FDI (8,77%), va
doanh nghiép nha nuéc (2,2%). Vé quy mo
doanh nghiép, xét theo tiéu chi cua ngan
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hang thé giéi vé von thi da s6 cac cong ty
déu la viia va nho, trong dé doanh nghiép
16n véi s6 von trén 100 ty chi chiém 3,95%,
doanh nghiép viia chiém 33,77% ; doanh
nghiép nho (duéi 20 ty) chi€m 62,28%. Vé
tiéu chi s6 lao dong, da s6 cac doanh nghiép
c6 quy mo via va nho, trong dé doanh
nghiép 16n c6 trén 300 lao dong chiém
15,79% ; doanh nghiép c6 tu 101 t6i 300 lao
dong (18,42%); doanh nghiép cé tu 51 t6i
100 lao dong (28,07%) va doanh nghiép cé
dusi 50 lao dong (37,72%).

4.2. Két qua nghién ciiu thong ké mé td tir
cdc thong tin tuyén dung

Nghién ctiu da thu thap 100 bang thong
tin tuyén dung nhan vién PR tai cac doanh
nghi¢p trén dia ban Thanh phé Ho6 Chi
Minh, két qua ghi nhén trong d6 hau hét
tuyén dung tii 1 dén 3 vi tri, s6 lugng tuyén

dung 4 vi tri chiém khong ddng ké. Vé nang
luc tng vién (ning luc & day dugc hiéu la
bat ct thai do, k§ nidng, hanh vi, dong co
hodc cac dic diém cd nhan khéc) cé vai tro
thiét yéu dé hoan thanh cong viéc, hodc
quan trong hon la c6 thé tao ra sy khac biét
vé hiéu qua cdng viéc gilia ngudi c6 thanh
tich vugt troi va trung binh. Cac nha tuyén
dung dua ra nhiing yéu cau vé ndng lic cua
nhan sy tGng tuyén vi tri PR gom 32 thang
do, dugc thé hién & 5 nhan t6: (1) Nang luc
chuyén mon (kién thtic co ban va chuyén
nganh), (2) Nang luc nghé nghiép, (3) Nang
luc ca thé, (4) Nang luc xa hoi va (5) Néng
luc thai do. Trong dd, Néng luc chuyén mon
(kién thuc va ky nang co ban va nganh) c6
tan sudt cao nhat, ké dén 1a Nang luc ca thé,
Nang luc nghé nghiép, Ndng luc xa hdi va
thap nhat la Nang luc thai do (Bang 1).

Bang 1. Yéu ciu vé chat lugng nhan PR trong cac thong bdo tuyén dung

STT TEN BIEN QUAN SAT Tan suit | Tylé %

Niang luc chuyén mon (co ban, chuyén nganh) 67 0,67
1 | Kién thtic co ban va lién nganh 60 0,60
2 | Kién thtic nganh marketing 53 0,53
3 | Kién thuc chuyén nganh quan hé cong chung (PR) 42 0,42
4 | Kién thtic vé moi truong kinh doanh va marketing 55 0,55
5 | Nang luc ting dung kién thtic chuyén nganh vao thuc té 32 0,32
6 | Nang luc tu duy chién lugc 39 0,39
7 | Nang luc hoach dinh 49 0,49
8 | Nang luc t6 chtic thuc hién 34 0,34
9 |Nang luc phan tich, danh gia, phé phan 33 0,33
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STT TEN BIEN QUAN SAT Tan suit | Ty1é %

Nang luc ca thé 64 0,64
10 |Ky nidng quan ly thoi gian 62 0,62
11 | Ky ndng ting dung cong nghé thong tin 59 0,59
12 | Ky nang thuyét trinh, dién thuyét 51 0,51
13 | Ky ndng dam phan 25 0,25
14 |Néng luc ra quyét dinh 43 0,43
15 | Néng luc lam viéc doc lap 48 0,48
16 |Nang luclanh dao 27 0,27

Nang luc phuong phap (ky nang nghé nghiép) 61 0,61
17 | Ky nidng lam viéc nhém 55 0,55
18 | Ky ndng giao tiép, ing xu 42 0,42
19 | Ky nang lang nghe 47 0,47
20 |Naéng luc quan ly cong viéc 57 0,57
21 | Tao dung dugc mdi quan hé noi bo 39 0,39
22 | Do tin cay 34 0,34

Ning luc xa hoi 47 0,47
23 | Kha nang ngoai ngi 24 0,24
24 | Ndéng luc sang tao 46 0,46
25 | Kha nang chiu ap luc cong viéc, nghé nghiép 30 0,30
26 |Kha nang thich nghi su thay doi 23 0,23
27 | C6 kinh nghiém PR hodc lién quan dén PR 40 0,40
28 | Trach nhiém xa hoi 21 0,21

Ning luc thai do 30 0,30
29 | Naéng luc ty hoc hdi cap nhat kién thiic méi 17 0,17
30 | Cé tinh ky luat 30 0,30
31 |Nang luc hiéu va ap dung cac nguyén tac dao diic NN 19 0,19
32 | Nang luc tu chiu trach nhiém v6i hanh dong cia minh 21 0,21

Nguodn: Tong hgp tur 100 bdn thong bdo tuyén dung (2019)
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4.3. Nhu cdu so lugng nhéan luc quan hé cong chiing

Bang 2. Thuc trang s6 lugng nhan luc PR giai doan 2016 - 2019,
nhu cdu giai doan 2020 - 2025 va du bao giai doan 2026 - 2030

DVT: ngudi

SO lugng nhan sy SO lugng nhdn sy caa SO lugng nhan sy PR cha cac
Nam PR cua228 doanh 228 doanh nghiép tinh  doanh nghiép trén dia ban
nghiép theo khao sat theo duong xu huéng TPHCM theo duong xu hudng
2016 55 52 52.061
2017 81 81 81.095
2018 104 107 107.125
2019 126 131 131.153
2020 152 152 152.178
2021 174 171 171.200
2022 189 188 188.220
2023 206 202 202.237
2024 215 214 218.255
2025 221 224 224.262
2026 - 231 231.270
2027 - 236 236.267
2028 - 239 239.289
2029 - 239 239.289
2030 - 237 237.277

Két qua nghién ctiu ghi nhan s6 lugng
nhén vién PR tai cac doanh nghiép ting 1én
hang nam. Néu nhu ndm 2016, trong s6 228
doanh nghiép tham gia khao sat chi c6 55
nhén vién PR thi dén nam 2019 da tang 1én
126 va nhu cdu dén nam 2025 cac doanh
nghiép sé cé 221 nhan vién PR (Bang 2).
Tu di liéu khao sat vé thuc trang s6 lugng
nhan lyc PR giai doan 2016 - 2019 va nhu
cau nhan luc PR giai doan 2020 - 2025, dya

trén chudi thoi gian véi nam 2016 1a 1 (ndm
goc) da xac dinh dugc dudng xu huéng nhu
cau nhan lyc ctia 228 doanh nghié¢p cé dang:
y=-1,178x*+ 32,067x + 21,283 v6i hé s6 hoi
qui R* = 0.9977 (Hinh 1). Trong dé y la so6
lugng nhén lyc PR, x la thoi gian tinh bang
s6 nam v6i nam goc 2016 la 1. T duong
xu huéng nay, xac dinh dugc nhéan luc PR
& ndm 2016 la 52 ngudi, nam 2025 la 224
ngudi. Nhu cau s6 lugng nhan luc PR cta
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cac doanh nghiép trén dia ban Thanh pho
Ho6 Chi Minh nam 2020 la 152.178 ngudi,
nam 2025 la 224.262 ngudi (Bang 2). Nhu
vay so v6i s6 lugng nhéan su PR thuc té khao
sat thi s6 nhan luc PR tinh theo dudng xu
huéng chénh tu 0% dén 1,4%, 6 muc thap.
Tl két quéa nay c6 thé khing dinh dudng
xu huéng da xac dinh c6 d6 tin cay cao. S6
lugng nhan vién PR va marketing ctia cac
doanh nghiép cé xu hudng tang ca trong
hién tai va nhu cdu tuong lai chiing té dugc
tam quan trong nhéan lic PR ngay cang quan
trong trong doanh nghiép.

4.4. Yéu cdu chdt lugng nhdn lyc quan hé
cong chung giai doan 2020 - 2025

Tu két qua thong ké mo ta thong qua
phan tich tong hgp tai liéu va thong tin
tuyén dung vi tri PR ctia cac doanh nghiép
da tap hop dugc 30 thang do chat lugng
nhan luc PR d€ dua vao nghién ctiu phong
van sau. Két qua vong 1 da ra soat va kham
pha, b6 sung thém 5 thang do niia. Két qua
kiém dinh gia tri (Validity content) & vong
2 ¢6 3 thang do bi loai do CVR khoéng dat
va 32 thang do dat gia tri dugc st dung lam
thang do ndng luc danh gia chat lugng nhan
luc PR dua vao nghién ctiu dinh lugng.

S6 lugng (ngudi)
250

230
210

170 ‘

150 y

130 T

110 g
90
70 .
50

190 ..'..'.-....

8 9 10 11 12 13 14 15

y =-1,178x% + 32,067x + 21,283
R2=0,9977

Thoi gian (ndm)

Hinh 1. Duong xu hudng biéu dién thuc trang va nhu cau nhan luc quan hé cong chung

Dé kiém tra do gia tri, nghién ctu nay
tién hanh phén tich nhan t6 kham pha
(EFA) v6i phuong phap rut trich Principal
Component Analysis, phép quay Varimax.

Sau 3 lan phan tich loai trti dan, két qua
dung lai v6i phuong sai trich tich lay dat
60,357%, KMO  (Kaiser-Meyer-Olkin
Measure of Sampling Adequacy) dung &

102



Tap chi Nghién ctiu Tai chinh - Marketing, s6 61 — Thang 02 Nam 2021

Sig. = 0.000. Két qua cho thay tu 32 thang do
ban ddu loai 9 thang do, con lai 23 thang do
dat yéu cdu, trich thanh 5 nhén t6. Két qua
ghi nhan nhén t6 Nang luc chuyén mon
c6 10 thang do déu dat yéu cau; Nang luc
ca thé€ gbm c6 6 thang do, trong d6 4 thang
do dat yéu cau va 2 thang do (ky ndng lanh
dao va ky nang thuyét trinh) bi loai. Nhan
to0 Nang luc phuong phap c6 6 thang do,
trong do 4 thang do dat yéu cau, 2 thang do
(ky ndng lam viéc nhoém va ky nang lang
nghe) bi loai. Nang lvc xa hdi gom 6 thang
do, trong dé 3 thang do dat yéu cau, 3 thang
do (ky nang chiu ap luc cong viéc, kj nang
giao tiép ting xu va ky nang tao dung quan
hé noi bo) bi loai. Nhan t6 Nang luc thai
do goém 4 thang do, trong d6 2 thang do dat
yéu cau, 2 thang do (tinh ky luat va nang luc
thich nghi sy thay d6i) bi loai (Bang 3).

Két qua kiém dinh do tin cdy thong qua
hé s6 Cronbach’s alpha v6i 23 thang do con
lai cho thdy hé s6 tuong quan bién tong ctia
23 thang do tli 0,341 dén 0,725 (16n hon
0,3), dat yéu cau. Hé s6 Cronbach’s Alpha
cua 5 nhan to tu 0,655 dén 0,888 (I16n hon

0,6). Nhu vay cac thang do va nhan t6 déu
dat do tin cay (Bang 3).

5. Két luan va ham y quan tri
5.1. Két ludn

Thuc trang s6 lugng nhéan luc PR ctia cac
doanh nghiép trén dia ban Thanh ph6 Ho
Chi Minh giai doan 2016 - 2019 da tdng lén
nhanh chéng hang ndm. Nhu cau nhan luc
PR ctia cac doanh nghiép nay giai doan 2020
— 2025 va du bdo giai doan 2026 - 2030 van
tang dang ké. Duong biéu dién nhu cdunhan
luc PR ctia 228 doanh nghiép tai Thanh phé
Ho6 Chi Minh tham gia khao sat c6 dang:
y =-1,178x* + 32,067x + 21,283. Trong do y
la s6 nhan lyc PR, x la ndm (nam gbc 2016
la ndm 1). Hé s6 hoi quy R* = 0,9977. C6 23
thang do tai thanh 5 nhéan t6 dam bao do tin
cdy va gia tri, phan anh yéu cau chat lugng
nhan lvuc PR ma cdc doanh nghiép mong dgi
& sinh vién tot nghiép dat hoc gom: Nang
luc chuyén moén, ning luc ca thé, ning luc
phuong phap, nang luc xa hoi va nang luc
thai do.

103



Tap chi Nghién ctiu Tai chinh — Marketing, s6 61 — Thang 02 Nam 2021

Bang 3. Phan tich nhan t6 kham pha, H¢ s6 Cronbach’s alpha va Gia tri trung binh

cua cac thang do va nhén t6 thé hién yéu cdu ning luc nhén sy PR

Phan tich nhan t6 kham pha (EFA) Cronbach a
Nhén to Tuong | Gia tri

Ky hiéu Tén thang do nang luc Qbién | trung
1 2 3 4 > téng | binh

Nang luc chuyén mon (Cronbach a: 0,888) 4,01
KTLN Kién thtic co ban va lién nganh ,692 ,697 | 3,96
KTNM | Kién thtic nganh marketing ,674 709 | 4,07
KTCN Kién thtic chuyén nganh marketing | ,673 ,567 | 3,68
KTMT Kién thtic méi truong kinh doanh | ,661 718 | 3,96
KNUD | Ky ndng ting dung kién thtic ,623 ,600 | 4,14
KNTD Ky nang tu duy chién lugc ,620 498 | 3,95
KNHD Ky nidng hoach dinh marketing ,616 ,589 | 4,15
KNTC Ky nang t6 chlic marketing ,572 577 | 3,95
KNDG | Ky ndng do ludng marketing ,567 609 | 4,06
KNQL Ky nang quan ly cong viéc ,563 ,647 | 4,13
Nang luc ca thé (Cronbach a: 0,803) 4,05
KNDP Ky ning dam phan ,823 725 | 3,98
KNQD | Ky nang ra quyét dinh ,787 663 | 3,63
KNLV Ky nang lam viéc doc lap ,710 ,580 | 3,99
CNTT Ky ndng ting dung cong nghé TT ,509 513 | 3,89
Nang luc phuong phap (Cronbach a: 0,745) 4.03
GTUX Ky néng giao tiép ting xu 781 588 | 4,05
QHNB Ky nang quan hé noi bd ,704 524 | 3,75
TNTD Ky nang thich nghi véi su thay d6i ,629 218 | 3,98
QLTG Ky nédng quan ly thoi gian ,560 »530 | 4,00
Nang luc thai do (Cronbach a: 0,659) 3,94
NLHH Ning luc hoc hoi 779 492 | 4,18
NLTN Néng luc trach nhiém ,708 492 | 3,87
Nang luc xa héi (Cronbach a: 0,655) 3,96
KNNN Ky nang stt dung ngoai ngi 777 | 433 | 3,96
KNST Ky ning sang tao 647 | 445 | 417
TNXH Néng luc chiu trach nhiém xa hoi ,574 | »341 | 4,04
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5.2. Ham y quadn tri

Mot la nhu cau nhan luc ctia cac doanh
nghiép trén dia ban Thanh phé H6 Chi
Minh da va dang ting nhanh va duy kién
tiép tuc tang dén ndm 2025 va tam nhin dén
2030, do vay cac co sd dao tao can mé thém
nganh/chuyén nganh PR va tang thém chi
tiéu dao tao dé€ dap ung dugc yéu cau vé s
lugng nhan luc PR cua cic nha tuyén dung
trong nhling nam sap tai.

Hai la chat lugng nhén lyc PR trinh do
dai hoc ma cac doanh nghiép mong doi thé
hién qua 23 thang do, tai thanh 5 nhan t6
la: Nang luc chuyén mon, Nang luc ca thé,
Nang luc phuong phap, Nang luc thai do va
Nang luc xa hoi, trong d6 Nang luc chuyén
mon c6 diém trung binh 4,01 va Nang luc
ca thé c6 s6 diém trung binh 4,05, dat mtic
cao noi troi nhat, do d6 cac co s6 dao tao
can ra soat, chinh stia chuong trinh dao tao,
gido trinh, tai liéu, phuong phap giang day,
phuong phap hoc tap, danh gia theo hudng
tap trung nang cao Nang luc chuyén mon
va Nang luc ca thé, nham d€ dao tao ra cu
nhian PR dédp tng yéu cau cta cac doanh
nghiép. Cac thanh t6 trong 2 nhém nédng
luc nay gom kién thiic co ban va lién nganh,
kién thtic nganh, chuyén nganh, méi trudng
kinh doanh, tu duy chién lugc, hoach dinh
va trién khai, do ludng danh gia va cac ky
ndng: t6 chtc, quan ly cong viéc, dam phan,
ra quyét dinh, lam viéc doc lap, ting dung
cong nghé thong tin.

Ba la cac doanh nghiép doi hoi kha
cao & nhan lyc PR trinh d6 dai hoc vé

nang luc phuong phap, nang luc thai do
va nang luc xa hoi v6i diém binh quan tu
3,96 dén 4,03 diém so vé6i diém 5, do do,
dong thoi véi Nang luc chuyén mén va
Néng luc ca thé, cac co sd dao tao can thay
déi va cung c6 trong cac hoat dong dam
bao chat lugng, chu trong nang cao ca ky
nang nghé nghiép va ky nang mém cling
nhu thai do cho sinh vién PR d€ dap tng
yéu cdu ctia cac doanh nghiép.

5.3. Kién nghi

D6i v6i Nha nudc, cin tao diéu kién
cho cac co s§ dao tao trong viéc tu chit mo
nganh, chuyén nganh PR va dau tu hon
niia cho cac dé tai nghién ctiu PR d€ cac co
s& dao tao c6 thé phat huy kha nang, tang
cuong dao tao vé€ s6 lugng va nang cao vé
chat lugng, dap ting yéu cau ctia cac doanh
nghiép, cling 1a thuc ddy phat trién kinh té
dat nudc.

Do6i véi cac co sé dao tao, can tang cudng
hoat dong hgp tic doanh nghiép, dao tao
theo hudng ting dung, gan két cong tac dao
tao vdi thi truong lao dong d€ dap ing nhu
cau cta cac doanh nghiép dén nam 2030.

Céc doanh nghiép can tham gia sdu hon
VGi cac co s6 dao tao trong viéc dat hang
vé s0 lugng va chat lugng nhén luc PR cho
cac co s& dao tao, dong thoi tham gia tich
cuc v6i cdc co sd dao tao trong viéc ra soat,
xay dung, diéu chinh chuong trinh dao tao,
tham gia cac hoat dong dao tao, kiém tra
danh gia,... dé dam bao dao tao ra nhan luc
PR dap ting yéu cau cta thi trudng lao dong.
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