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The study aims to test the moderating effect of gaming density on the
relationships between the functional, social, and emotional values and
the intention to replay a massively multiplayer online role-playing
games (MMORPs). To build a research model, the author uses consumer
behavioural intention theory and perceived value theory. The survey
sample consisted of 223 gamers aged 18 to 35 in Vietnam. Using a
descriptive statistics, cronbach’s alpha (CRA), exploratory factor analysis
(EFA), and ordinary least square analysis (OLS) with interactive variables,
the results show that the most influential factors to the intention to re-
play the game are the emotional value; then the social value factor and
finally the functional value. In addition, the regulatory impact of gaming
intensity (IoP) will undermine the relationship between social values and
the intention to replay the game. The results of the study can be referenced
by managers in the gaming industry to come up with solutions related to
gaming behavior that contribute to expanding market share and improving
business efficiency.
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TAC PONG CUA GIA TRI CHUC NANG, XA HOI VA CAM XUC POI VOI
Y PINH CHOI LAI GAME: VAI TRO PIEU TIET CUA CUONG PO SUDUNG

Pang Hoang Minh Quan"’, Pham Ngoc Kim Giao'

"Truong Pai hoc Hoa Sen
THONG TIN TOM TAT
DOL: Nghién ctiu nham kiém dinh vai tro diéu tiét cia mat d¢ choi game 1én cac

10.52932/jfm.vi64.192 moi quan hé cta gia tri chlic nang, xa héi va cam xuc déi véi y dinh choi
lai tro choi nhép vai tryc tuyén nhiéu nguoi choi (Massively multiplayer
online role-playing games - MMORPs). D€ xay dung moé hinh nghién ctiu,

Ngdy nhan: o A A SR <
10/07/2021 tac gia st dung ly th~uyet y dinh h‘anh vi ctia nguoi tiéu dung va h?c thuye7t
Neay nhin lai gid tri cdm nhan. Mau khéo sat gom 223 ngudi choi game tii 18 dén 35 tudi
gay nhan lai: L . . > A A er s A oA
08/08/2021 tai Viét Nam. Bing cong cu thong ké mo ta, kiém dinh do tin cay thang
T — do (CRA), phan tich nhan t6 kham pha (EFA) va hoi quy (OLS) véi bién
§9 N8 tuong tac, két qua nghién ctiu cho thay nhén t6 anh huéng manh mé nhét
25/08/2021 g 1 i 2 1S A b i1 A
dén y dinh choi lai game la gia tri cam xuc; sau d6 1a nhan t6 gia tri xa hoi
e va cudi cung la gia tri chtic nang. Ngoai ra, su tac dong diéu tiét ctia cuong
T khéa:

P dod choi game sé lam suy yéu moi quan hé gitia gia tri xa héi va y dinh choi
ia tri chiic ning,
gia tri xa hoi,

gid tri cdm xuc,

¥ dinh choi lai, hanh vi ngudi choi game, géop phan mé& réng thi phan va nang cao hiéu
tro choi nhap vai tric  qué kinh doanh.

tuyén nhiéu ngudi

choi (MMORPsS).

lai game. Két qua nghién ctu 1a co s& gitp cac nha quan tri trong nganh
cong nghiép game tham chiéu nhdm dua ra cac giai phap lién quan dén

1. Gié6i thiéu cau ma tro choi truc tuyén da tao rala 137,9 ty
do6 la My. Hon niia, s6 lugng game thu trén toan
bién da mang lai doanh thu dang ké cho céc thé gidi la 575 triéu vao ndm 2017 va du kién
doanh nghiép cung c&p tro choi tai Viét Nam sé dat §45 triéu vao nam 2021 (Plariun‘l, 2017).
ndi riéng va thé giéi ndéi chung. Doanh thu toan Theo s6 ligu ctia B6 Thong tin va Truyén thong
dén thang 05/2020, 87% tro choi phat hanh hgp
phap 6 Viét Nam la ti cac nudc khac, ma 69% tu
Trung Quéc. Ddc biét, thi trudng tro choi nhap
vai truc tuyén nhiéu ngudi choi (MMORPG) -

Tro chai tryc tuyén la ting dung dién t phd

*Tdc gid lién hé:

Email: quan.danghoangminh@hoasen.edu.vn
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dugc xem 1a loai hinh phé bién va dugc quan
tam nhiéu hién nay. Pay ciing la thach thtic
khong nho do6i véi nhiing doanh nghiép kinh
doanh tro choi truc tuyén tai Viét Nam trong
boi canh canh tranh ngay cang gay gat vdéi thi
truong thé gisi. Van dé dit ra la cac doanh
nghiép phai lam sao nam bét cach thiét ké tro
choi c6 thé mang lai nhiing gid tri c6t 16i dén
nguoai tiéu dung, lam hai long cac nhém khach
hang muc tiéu (Lo & Wen, 2010; Hou va cong
su, 2011; Zhong, 2011; Rezaei & Ghodsi, 2014).
Tu d6, c6 thé mang lai nhiing gid tri vugt troi
va tao nén lgi thé canh tranh cho doanh nghiép.

Véi tinh tung dung mdi la, tro choi truc
tuyén noi chung va MMORPG néi riéng da
nhdn dugc nhiéu sy quan tam ti giéi hoc
thuat dén cac nha hoach dinh chinh sach, nha
xa hoi hoc, nha tam ly hoc va gan day nhat la
su quan tam ti cac hé thong diéu khién thong
tin trong viéc kham pha hanh vi va thdi d¢ cua
con ngudi ddi véi tro choi trén internet (Rezaei
& Ghodsi, 2014). Cac nghién ctu lién quan
trugc day thuong tdp trung vao nhiing tac
dong tiéu cuc nhu: Nghién tro choi, sy hung
hing ngay cang gia ting (Connolly va cong
su, 2012; Koo, 2009). Tuy nhién, tro choi truc
tuyén van cé nhiing anh hudng tich cuc nhu
tinh hdp dan, kham pha, giai tri, gidm cang
thang,... cho ngudi dung st dung tGing dung
(Boyle va cong su, 2011). Mot s6 tac gid khang
dinh rang, gid tri cdm nhan la tién dé chinh cho
y dinh st dung tiép tuc san phdm, dich vu ctia
khach hang (Su va cdng su, 2016; Calvo-Porral
va cong su, 2019; Molinillo va cong su, 2020).
biéu d6 dugc thé hién thong qua cac thanh
phan gia tri cdm nhéan gom gia tri cdm xuc,
gia tri xa hoi, va gid tri chlc ndng. Tuy nhién,
nhiing phén tich sau vé€ nhiing gid tri cdm nhan
mang lai ti loai hinh tro choi tryc tuyén nhiéu
ngudi choi van con kha méi mé, dic biét la &
thi trudng tai Viét Nam.

Khong giong nhu céc tro choi n6éi mang
vGi sO lugng ngudi choi han ché va cac tro
choi mdy tinh ngoai tuyén thong thudng,
MMORPG khong chi la tng dung phan mém
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ma con dugc coilakhong gian tuong tac xa hoi
phtic tap gitia nhiing ngudi dung. Hau hét cac
tro chdi MMORPG dugc mién phi va nguén
thu doanh nghiép cé dugc thong qua cac géi
dich vu trong ting dung khi ngudi diing nang
cap, st dung thém va cac hoat dong quang cao
khac. Do d6, cac doanh nghiép sé tim cach
gili chan nhiing ngudi choi nay dé tiép tuc
st dung. Ngoai ra, Bolton va Lemon (1999)
da luu y rang mdi quan hé gitta nha cung cép
va khach hang thay d6i theo thai gian khi st
dung, bédi vi khach hang cap nhat gia tri cam
nhén cta ho qua nhiéu lan st dung. Nhu vay,
nghién ctiu nay ngoai viéc kiém dinh tac dong
cta cac thanh phan gia tri cdm nhén déi véi
y dinh choi lai, tdc gid sé b6 sung thém vai
tro diéu tiét ctia mat do choi game; dugc thé
hién thong qua s6 lan st dung MMORPGs.
Két qua nghién ctiu la co sd dua ra cac ham
y quan tri nhdm thu hut ngudi dung, ting
doanh thu cho nhiing doanh nghiép dang
hoat dong trong linh vuc tro choi nhép vai
truc tuyén tai Viét Nam.

2. Co s6 ly thuyét
2.1. Tro chai truc tuyén (Online game)

Cong nghé va dac biét la sy tién bd cla
internet da thay d6i hanh vi cia doanh nghiép
trong viéc tao ra gia tri cho khach hang muc
tiéu ctia ho. Vi su phat trién nhanh chdng cua
phan cling va phan mém may tinh, tro choi ky
thuat s6 thuong mai dau tién xuit hién trén
thi trudng vao nam 1971, mdc du n6 khong
dugc su chdp nhéan rong rai, vi may tinh dugc
coi 1a cong cu cht yéu cho cong viéc (Chang
va cdng sy, 2013). Khi thi truéng may tinh va
trod chai tryc tuyén phat trién nhanh chong,
nhiéu ngudi, dic biét la tré em va thanh thiéu
nién danh lugng thoi gian d€ tham gia (Boyle
va cdng su, 2011; van Reijmersdal va cong sy,
2013; Gonzalez-Gonzélez va cdng su, 2014).
Cac tro choi mang dua trén Internet da st
dung mot trang web lam giao dién ctia khach
hang va hiu hét dugc choi trén mot sé6 may
tinh theo cac phuong phap khac nhau. Tro choi
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truc tuyén dugc biét dén la tro choi dugc choi
qua Internet bang mdy tinh cd nhéin va bang
diéu khién tro choi (Papagiannidis va cong su,
2008). Nhiéu tro choi trong d6 ngudi chai cé
thé tuong tdc v6i nhau thong qua nhiing c6t
truyén (Kim va cong su, 2012).

2.2. Tro choi nhdp vai truc tuyén nhiéu
nguoi chaoi

MMORPG (Massively multiplayer online
role-playing games) la loai tro choi truc
tuyén ddc biét cho phép hang tram hodc hang
nghin ngudi choi duge phan bs theo khu vuc
dia ly c6 thé choi dong thoi cac tro choi trén
internet (Zhong, 2011). Nhiéu phién ban cta
MMORPG cung cidp mdt thé gi6i 3D do dé
hé tr¢ hang ngan ngudi choi cung nhau trén
thé gi6i thong qua Internet (Lo & Wen, 2010).
MMORPG dugc biét dén la noi nhiéu nguoi
dung theo cac vung dia ly khac nhau c6 thé
tuong tac trong thoi gian thuc. D6 1a cudc doi
tht hai (Second Life), ngusi dung c6 thé la
bat ky ai ma ho mudn va lam bat ct diéu gi
ho muén ma khong c6 su rang budc cta thé
giéi vat chat (Papagiannidis va cong su, 2008;
Barnes & Pressey, 2014).

2.3. Thuyét gid tri cdm nhdn

Gia tri cam nhan 1a sy danh gia cia nguoi
tiéu dung vé tong lgi ich clia mdt san phdm
dua trén nhén thtic vé nhiing gi dugc nhan va
nhiing gi cho di (Zeithaml, 1988). Cac nghién
ctiu vé danh gia gia tri cdm nhédn dya trén khai
niém danh d6i “cho va nhan” va do ludng
bang cac chi s6 nhu dap ting cac yéu cau vé
chat lugng va gia ca (Lin va cong sy, 2005). Vi
vay, gid tri dugc mo ta la su danh ddi gita su
hy sinh ctia khach hang va lgi ich ma khach
hang nhén lai (Beldona va cdng su, 2006). Gia
tri cdm nhéin dugc coi la mo6t bién da chiéu va
ti lau da dugc nhic dén trong nhiéu nghién
ctiu chuyén sau. Thang do PERVAL (perceived
value) la mot cach tiép cén tét nhit d€ xac
dinh cdc gia tri cam nhan ti quan diém cua
ngudi tiéu dung (Chi & Kilduft, 2011). Theo
do, thang do gia tri cam nhan (PERVAL) bao
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gom cac thanh phan gia tri chiic nang, gid tri
xa hoi, gia tri cam xdac (Williams & Soutar,
2009). Trong nghién ctiu nay, dé€ kiém tra gia
tri cdm nhan, thang do PERVAL dugc st dung
dé xem xét tic dong cua gia tri 1éen MMORPG.
Thai do ctia ngudi choi tro choi truc tuyén doi
v6i MMORPG sé dugc kiém tra bang cach ap
dung thang diém PERVAL. Gi4 tri cam xuc,
gia tri xa hoi va gid tri chic nang la cac yéu toé
dugc dé xuit anh hudéng dén y dinh hanh vi
choi lai ctia nguai choi.

2.4. Ly thuyét hanh vi dy dinh (Theory of
Planned Behavior)

Ly thuyét hanh vi dy dinh tap trung vao
hanh vi cta cac ca nhéan trong nhiing truong
hgp khong c6 kha nang kiém soat hoan toan
hanh vi (Ajzen, 2002). Moi ngudi thudng tin
rdng y dinh hanh vi la yéu t6 quyét dinh ngay
lap tic va la tic nhin 16n nhit cua hanh vi
c6 tac dong dén quyét dinh cua mdt ca nhan
(Fishbein & Ajzen, 1977). Y dinh hanh vi, c6
thé dugc giai thich la cdm gidc hodc nhén ra
ctia mot ngudi hodc hanh vi du dinh trong
tuong lai. Diéu nay cho thdy rang y dinh hanh
vi dugc hiéu 1a sy sdn sang ctia moét ca thé dé
thuc hién hay hoan thanh m¢t hanh dong nhat
dinh. N6 dugc coi la tién dé caa viéc thuc hién
hanh vi va tai dién hanh vi.

2.5. M6 hinh nghién citu dé xudt

Gid tri chic nang (Functional value hay
Quality Value - VQ) la tién ich c6 dugc tii chat
lugng cam nhan va hiéu sudt mong dgi cta
san phdm (Sweeney & Soutar, 2001). Ky vong
ctia khach hang dugc so sanh véi két qua cta
nhiing gi ho nhan dugc, diéu d6 cho thiy rang
chat lugng cam nhén 1a mot cdu tric nhan
thiic (Sanchez va cong sy, 2006). Chat lugng
chtic nang c6 anh hudng tich cuc dén y dinh
choi cac mdt hang ky thuét s6 (Kim va cong
su, 2012). Trong bdi canh tro choi truc tuyén,
nhan thic vé chit lugng san phdm cang cao
thi gid tri chta MMORPG nhit dinh cang cao.
Hon niia, cac gia tri tit dac diém, kich thudc va
thudc tinh dugc nhan thic cia mét san phim
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sé goi ra cdc hanh vi st dung cho ngudi dung
(Lee va cong su, 2012; Rezaei & Ghodsi, 2014).
Cac game thu sé tiép tuc choi hon néu ho nhan
thdy VQ gia tang. Gia thuyét H1 dugc dua ra
nhu sau: “C6 mai quan hé tich cuc gitia gid tri
chiic nang (VQ) va y dinh chai lai game (RI)”.

Gia tri xa hoi (Social Value - VS) la khai
niém bat ngudn tu kha nang nang cao gia tri
x4 hoi cua sdn phdm (Jamal va cdng sy, 2011).
Céc nha tiép thi dang cung cap mot chién lugc
quéng cao d€ nang cao cac hoat dong tro choi
truc tuyén. Khi d6, tuong tac xa hoi la mot cau
triac quan trong giup ngudi choi game truc
tuyén gan bé hon va rit quan trong trong viéc
xac dinh thanh cong ctia nha cung cap tro choi
tryc tuyén (Lin & Lin, 2011; Rezaei & Ghodsi,
2014). Pay la mot kénh chinh dé ngudi choi
giao tiép bdng cach dn danh, chia sé kinh
nghiém dugc hinh thanh trong thé gigi do. Gia
thuyét H2 dugc dua ra nhu sau: “Cé moi quan
hé tich cuc giiia gid tri xa hoi (VS) va y dinh
choi lai game (RI)”.

Gia tri cdm xuc (Emotional Value — VE) la
tién ich cé dugc tlii cdm gidc hoac trang thai
tinh cdm ma mot san phidm tao ra (Sweeney
& Soutar, 2001). Ngudi choi game chu yéu
dua trén stic hut cdm xudc cta chinh ho. Khi
mot san phdm hodc dich vu khoi day cam xuc
hoac anh huédng, VE sé gia tang (Gummerus
& Pihlstrom, 2011; Karjaluoto va cong su,
2012). VE c6 thé tich cuc hodc tiéu cuc va tuy
thudc vao loai tro choi va cdm nhan ban diu
cua khach hang ma cac gid tri khac nhau. VE la
yéu t6 chinh dnh huéng dén y dinh mua hang
doéi véi mot thuong hiéu (Kumar va cong su,
2009). Khi d6, phan ting cam xuc clia nguoi
tiéu dung anh hudng tich cuc dén y dinh mua
hang (Sierra va cdng su, 2013; Rezaei & Ghodsi,
2014). Gia thuyét H3 dugc dua ra nhu sau: “Co
mdt moi quan hé tich cuc giiia gid tri cdm xiic
(VE) va y dinh choi lai game (RI)”.

Cuong do hodc tan suit su dung thuong
xuyén dugc dung nhu mot chi bdo dé€ do ludng
vé long trung thanh, y dinh st dung tiép hoac
cuong do st dung cao hon (Marcon, 2015;
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Frasquet va cong sy, 2017). Tuy nhién, mot s6
tac gia da chi ra ring mo6i quan hé nay khong
don gidn. Theo Bolton & Lemon (1999), nguoi
tiéu dung thuc hién viéc danh gia dich vu
ho nhan dugc c6 tinh dong va thay déi theo
thoi gian st dung. Céc tac gid nay da chi ra
rang danh gid ctia khach hang c6 xu hudéng
tap trung vao chi phi bé sung phat sinh chd
khong phai loi ich b6 sung ho thu dugc, lam
giam gia tri cdm nhan. Ngoai ra, khi khach
hang thudng xuyén sti dung mét dich vy, ho
bat dau cdn nhac nhiing lgi ich thu dugc, theo
thoi gian mong doi ctia ho ting lén va ho hy
vong nhén dugc cac lgi ich bé sung. Vi véy,
diéu nay c6 thé dan dén giam gid tri cdm nhéan
(Shankar va cong su, 2003; Aldas-Manzano va
cong su, 2011). Mot s6 nghién ctu cho rang
nhiéu ngudi choi nhén ra rang choi game truc
tuyén c6 nghia la hy sinh cac hoat dong khac,
chang han nhu s6 thich, ngd, hoc tap, lam viéc,
giao luu v6i ban be va danh thoi gian véi gia
dinh ctia ho (Griffiths va cong su, 2004). Day la
nguyén nhan cta mau thuan trong gia dinh va
moi quan hé gitia cac ca nhan tré nén kém hon
(Hellstrom va cong su, 2012; Huang va cong
su, 2015). Cang cé bang ching nghién ctiu
cho thay choi qua nhiéu sé gay nghién tro choi
truc tuyén va lién quan tac dong tiéu cuc nhu
nguy co co giat, dong kinh va cac van dé vé
da, khép (Griffiths & Davies, 2004; Bax, 2016;
Wei va cong sy, 2017). Gia tri xa hoi c6 thé bi
giam néu lién tuc st dung (Lu & Wang, 2008).
Nghién ctiu ctia Molinillo va cong sy (2020)
nham kham pha vai tro diéu tiét cia cudng do
choi game dén moi quan hé gitia gid tri cam
nhan dén long trung thanh. Két qua ciing cho
thdy cuong do choi game trén di dong lam suy
yéu moi quan hé gita tinh htiu ich, su thich
thu dén long trung thanh. Tl cac co s& 14p luan
trén, tac ddng cta gia tri cam nhan dén y dinh
choi game c6 thé bi anh hudng tiéu cuc boi
mat do choi game.

Gia thuyét H4 dugc dua ra nhu sau: “Mdt
do chai game c6 tdc dong tiéu cuc dén moi quan
hé gitia gid tri chiic nang (VQ) va y dinh choi lai
game (RI)”.
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Gia thuyét H5 dugc dua ra nhu sau: “Mdt
do chai game co tdc dong tiéu cuc dén moi quan
hé giiia gid tri xa hoi (VS) va y dinh choi lgi
game (RI)”.

Gia thuyét H6 dugc dua ra nhu sau: “Mdt
do chai game co tdc dong tiéu cuc dén moi quan
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hé gitia gia tri cdm xiuc (VE) va y dinh choi lai
game (RI)”.

T co s& ly thuyét, nghién ctiu thuc nghiém,
khao sat y kién chuyén gia, két hgp cac gia
thuyét néu trén, mo hinh nghién ctiu dugc dé
xudt cu thé nhu sau:

MAT PQ CHOI GAME
(Intensity of playing games - [oT)

GIA TRI CHUC NANG
(Quality value — VQ)

GIA TRI XA HOI

Y PINH CHOI TIEP

(Social value — VS)

GIA TRI CAM XUC
(Emotional value — VE)

(Replaying intention - RI)

Hinh 1. M6 hinh nghién ctiu dé xuat

M6 hinh hoa céc nhén té sé thé hién bang cdc mo hinh kinh té lugng cé dang nhu sau:
RI=f,+B, VQ+p, VS+p, VE+e (Mbhinh 1)
RI=0,+B, VQ+pB, VS+p, VE+B,ToT +e (Mo hinh 2)
RI=B,+p,VQ+B,VS+p, VE+p,ToT + B ToT'VQ+ e (Mo hinh 3)
RI=B +B,VQ+B,VS+ B VE+ B, ToT + B, ToT' VS + e (M6 hinh 4)
RI=B +B,VQ+B,VS+ B VE+ B, ToT + B, ToT VE + e (M6 hinh 5)

Trong doé: RI: Nhan t6 phu thudc do ludng
Y dinh choi tiép game. VQ, VS, VE, IoT: lan
lugt la cac nhan t6 doc lap (gia tri chiic ning,
gia tri xa hoi, gia tri cdm xdc, mat do choi
game - s lan choi game trong mot tudn).
B,: hé s6 tu do, thé hién gia tri trung binh khi
cac nhan t6 doc lap trong mo6 hinh bang 0.
B, (i =1, 5): H¢ s6 hdi quy ctia cdc nhan t6 doc
l4p tuong ting.

3. Dii liéu va phuong phap nghién ctiu

Nghién ctiu tap trung khao sat doi tugng
nguoi tré c6 xu huéng da st dung tro choi truc

tuyén c6 do tudi tu 18 téi 35 tudi. V€ qui mo
mau, d€ st dung phuong phép phan tich nhan
t6 khdam phd (EFA), kich thudc mau téi thiéu
phai la 50, t6t hon 1a 100 va ti 1é quan sat/bién
do ludng thich hgp la 5:1, néu to6t hon nita c6
thé & mtc 10:1 (Hair va cong sy, 2010). Trén
co sG do, c6 mau dugc dé xuit la 250 va dugce
chon theo phuong phap phi xac sudt c6 han
ngach. Cac phén ti cia mau dugc phan bd
theo tling nhom déic diém ca nhan. Qua trinh
thu thap y kién nhan dugc 223 phiéu hoan
chinh va dugc su dung trong cac phan tich
cta nghién ctiu. Thong tin sau qud trinh thu
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thip sé dugc tdc gia nhap liéu va xu ly bang
phan mém SPSS véi cac ky thuat thong ké mo
ta, kiém dinh d0 tin c4y thang do (CRA), phan
tich nhan t6 kham pha (EFA), héi quy tuyén
tinh OLS c6 bién diéu tiét.

4. Két qua nghién ctu va thao luin
4.1. Thong ké moé ta

Nghién ctiu tiép can 223 nguoi cd y dinh
choi tiép tro choi nhép vai truc tuyén nhiéu
ngudi choi trong do tudi 18-35 tudi. Két qua
thong ké mo ta cho thdy ty 1é nam giéi choi
game cao hon ni (c6 133 nguoi gidi tinh nam,
chiém ti1é 59,6%), trinh d6 cao dédng va dai hoc
chiém trén 80%. V& nghé nghiép da s6 la sinh
vién (42,6%) va nhan vién van phong (35%).
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Doi tugng nhiing ngudi Freelancer va Kinh
doanh tu do lan luot 1a 8,1% va 14,3%. Mat do
choi game phan 16n tap trung trong khoang tu
4-7 lan trong 1 tudn.

4.2. Két qua kiém dinh d¢ tin cdy thang do

Kiém dinh thang do trudc khi phan tich
nhan t6 (EFA) nham ddnh gida m6i quan hé
cta cdc bién quan sit trong cung moét thang
do va tranh dugc cac bién khong can thiét vi
cac bién nay c6 thé tao nén cac nhén td gia khi
phan tich EFA (Churchill, 1979). Két qua cho
thdy, cac quan sat cd hé s6 tuong quan bién -
tong > 0,3 va tiéu chuin chon thang do khi hé
s6 Cronbach’s Alpha dat chuin tu 0,6 trg lén
(Nunnally, 1994).

Bang 1. Cronbach’s Alpha ctia cac thanh phan

Thang do Trung binh thang

Phuong sai thang
do néu bi loai bién  do néu biloai bién bién - tong

Tuong quan Cronbach’s Alpha

néu bi loai bién

Gia tri chiic nang (VQ): Cronbach’s Alpha = 0,803

VQl 20,05 9,651 0,568 0,770
VQ2 19,96 10,142 0,481 0,789
VQ3 19,95 9,682 0,565 0,771
VQ4 20,15 9,688 0,532 0,778
VQ5 19,85 9,607 0,574 0,769
VQ6 19,89 9,151 0,632 0,754
Gia tri xa hoi (VS): Cronbach’s Alpha = 0,821

VS1 14,04 9,787 0,611 0,787
VS2 14,09 9,176 0,653 0,774
VS3 14,04 9,746 0,605 0,789
V§4 14,19 9,027 0,688 0,763
VS5 14,16 9,848 0,518 0,815
Gia tri cam xdc (VE): Cronbach’s Alpha = 0,785

VE1 15,12 7,031 0,581 0,739
VE2 15,09 7,203 0,461 0,779
VE3 15,11 6,781 0,605 0,730
VE4 15,11 7,078 0,561 0,746
VE5 15,00 6,739 0,607 0,730
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Phuong sai thang
do néu bi loai bién

Cronbach’s Alpha
néu bi loai bién

Tuong quan
bién - tong

Trung binh than

ansie do né'i bi loai biéfi

Y dinh choi lai (RI): Cronbach’s Alpha = 0,834
RI1 15,12 8,437

RI2 14,92 8,638

RI3 14,89 8,403

RI4 14,90 8,495

RI5 14,98 8,279

0,566 0,822
0,620 0,805
0,647 0,797
0,666 0,792
0,679 0,788

4.3. Két qud phan tich nhdin t6 khdm phd
(EFA)

Céc budc thuc hién EFA sé l1an luot thuc
hién cho cidc thang do da huéng va thang
do don huéng. Trong dé, EFA thang do da
huéng sé dugc thuc hién mét lan cho cac
thanh phan gom gia tri chiic nang (VQ), gid
tri xa hoi (VS), gia tri cam xuc (VE). EFA
thang do don huéng sé dugc thuc hién cho

Y dinh choi lai game (RI). Phuong phdp xoay
nhén t6 Varimax dugc st dung, xoay nguyén
go6c cac nhén t6 dé t6i thiéu hoa s6 lugng cac
quan sat c6 hé s6 16n tai cung mot nhan té.
Vi vay, sé ting cuong kha nang giai thich cac
nhan t6. Sau qua trinh loai cdc bién khong
thoa diéu kién cho thanh phan da huéng bao
gom: VE2, VS5, VQ2, VQ4. Két qua EFA sau
cung dugc cho trong trong bang sau:

Bang 2. Két qua phan tich EFA sau cung

e ) Nhan t6
Cac bién quan sat
1 2 3
VS§2 0,792
V$§4 0,791
VS1 0,755
VS3 0,744
VQ6 0,820
VQ5 0,775
VQ3 0,721
VQl 0,614
VE4 0,759
VE5 0,752
VE3 0,727
VE1 0,656
Cac chi s6 kiém dinh
- Chi s6 KMO 0,863
- Kiém dinh Barlett 0,000
- Téng phuong sai trich 62,050
- Phuong sai trich 22,074 20,098 19,879
- Gia tri Eigenvalues 4,539 1,799 1,108
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T6ng phuong sai trich giai thich dugc ctia
mo hinh dat 62,050% tong bién thién ctia cac
bién quan sat thoa man diéu kién (Gerbing &
Anderson, 1988). Kiém dinh KMO va Barlett
cho chi s6 KMO dat 0,863 va gia tri kiém dinh
muc y nghia sig dat 0,000, nhiing chi s6 trén
hoan toan thoa diéu kién d€ mé hinh phén tich
nhan t6 kham pha dat sy thich hgp cao trong
phan tich.

Cac hé so0 tai nhan t6 (Factor loading)
ctua nhan t6 dugc hinh thanh déu cho gia tri
toi thiéu dat trén 0,5, thda man diéu kién dé
nghién ctu dat y nghia thuc tién (Hair va cong
su, 1998), dong thai, khac biét hé s tai gitia cac
bién dat t6i thiéu gin 0,3, thoa man diéu kién
d€ moi bién quan sat ton tai trong mo6 hinh
tap trung giai thich cho mot nhan t6 duy nhat
(Jabnoun & Al-Tamimi, 2003). Véi nhiing
chi s6 trén, cd thé két ludn, mo hinh phan tich
nhan t6 hoan toan cé y nghia thuc tién, kha
ndng giai thich cho thuc té cao va hinh thanh 3
nhan t6 cd y nghia:
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Nhén t6 1: Gia tri chtc nang (VQ) bao goém 3
bién quan sat: VQ1, VQ3, VQ5, VQ6.

Nhén t6 2: Gia tri xa hoi (VS) bao gom 3 bién
quan sat: VS1, VS2, VS3, V§4.

Nhan t6 3: Gia tri cam xuc (VE) bao gom 3
bién quan sat: VE1, VE3, VE4, VE5.

4.4. Két qud phdn tich hoi quy

Dua trén bang két qua phén tich hoi quy,
ta c6 thé thdy 3 nhan t6 bao gom gia tri chtc
ndng, gia tri xa hoi va gia tri cam xic cé su
anh huéng tich cuc dén nhan t6 y dinh choi
lai game (mtic y nghia 1%). Trong do, gia tri
cam xdc anh hugng manh nhat (hé s6 héi quy
chudn héa 16n nhit); tiép theo la gia tri xa hoi;
cuoi cung la gid tri chtic nang. Ngoai ra, mat do
choi game c6 tac dong tich cuc dén moi quan
hé gitia gia tri xa hoi va y dinh choi lai game
(muc y nghia 10%). Tuy nhién, mat do choi
game lai khong c6 vai tro diéu tiét trong moi
quan hé gitia gid tri chiic ndng, gia tri cdm xuc
vay dinh choi lai game.

Bang 3. Két qua phan tich hoi quy

MGJdi quan hé Mo hinh1 Mohinh2 Mohinh3 Mohinh4 M6 hinh5
Hé s6 hoi quy da chuédn hoa

HI1.VE>RI 0,463*%** 0,476*** 0,514*%** 0,467*** 0,485%**

H2. VS > RI 0,270*** 0,275%** 0,271+ 0.409*** 0,289*%**

H3.VQ > RI 0,199%** 0,191°* 0,187+** 0,173%** 0,900

Tac dong diéu tiét

IoP > RI 0,065 0,186 0,423* -0,267

Hb5a. VExIoP > RI -0,122

H5b. VSxIoP > RI -0,372*%

Hb5a. VQxIoP »> RI 0,354

R? hiéu chinh 0,565 0,657 0,565 0,571 0,568

Kiém dinh F 96,995%** 73,606%** 58,718*** 60,129*** 59,432%**

4.5. Thdo ludn két qua nghién ciiu

Dua trén khung ly thuyét vé gid tri cam
nhén cua khach hang, nghién ctu nay da cung
cdp thém thong tin chi tiét vé cac yéu t6 quan
trong thic ddy dén y dinh choi lai game doi

vé6i thi trusng MMORPs tai Viét Nam. Mo
hinh dé xudt da kiém dinh méi quan hé gita
gid tri chiic nang, gia tri xa hoi, gia tri cdm xuc
va y dinh choi lai game, cling nhu vai tro diéu
tiét clia mat do choi game. Két qua nghién ctiu

122



Tap chi Nghién ctiu Tai chinh - Marketing

cho thdy, hién nay ngudi dung tro choi nhap
vai truc tuyén nhiéu ngudi choi c6 xu huéng
nudng chiéu theo cam xuc ctia minh, nén VE
ludn c6 stic anh hudng 16n dén nguoi st dung.
Bén canh d6, muc d¢ tac dong quan trong thu
hai va tht ba lién quan dén gia tri xa hoi va gia
tri chic nang. Diéu nay c6 y nghia rang ngusi
choi khong nhiing cé nhu ciu choi game thuan
tuy, ma quyét dinh choi game ctia ho c6 lién
quan dén yéu t6 xa hoi va chuic ndng vi du nhu
nhiing game c6 coOt truyén gan giii véi doi song
c6 thé sé thu hidt sy quan tdm cua ho nhiéu
hon. Tro choi c6 tinh tuong tc, chiic ning va
ndi dung gin véi boi canh xa hoi c6 thé sé duge
thu hut nhiéu hon. Cu thé, ngudi choi lan dau
cam thdy cdc noéi dung clia game gan gii va
mang tinh thuc té thi khach hang sé thich va c6
th€ & lai tiép tuc choi game. Nhiing phat hién
nay nhit quan véi cac nghién ctu trudc day
(Chang, 2013; Chang va cOng su, 2014; Rezaei
& Ghodsi, 2014; Hsiao va cong sy, 2016; Su va
codng su, 2016).

Ngoai ra, tdc dong diéu tiét ctia cudng do
choi game (IoP) khong kiém duyét méi quan
hé ctia gid tri cdm xudc va gia tri chic nang véi
y dinh choi lai game. Két qua phan tich anh
hudng cta tuong tac gan bang 0 va khong co
y nghia thong ké. Nhu vay, thdm my cuta tro
choi va cac thudc tinh 4&m thanh, hinh anh rat
quan trong trong viéc giti chan ngudi chai,
vi anh huéng ctia ching d6i véi y dinh choi
lai game khong bi thay d6i boi cudng do cta
tro choi dang choi. Theo Molinillo va cong su
(2020), diéu nay c6 thé la do anh hudng ctia
kich thich thi gidc, &m thanh c6 trong tri nhé
ngam cua ngudi choi va nang cao cac gia tri vé
mdt cam xuc. Tuy nhién, IoP lam suy yéu moi
quan hé gitia gia tri xa hoi va y dinh choi lai
game. Diéu do cho thay, ngudi choi game cam
giac chua dugc tao an tugng tot véi ngudi khac
va su chdp nhén ctia xa hoi v6i nhiing chi trich,
phé phan,... khi s6 14n choi ctia ho cang nhiéu.
Nghién ctiu nay la mét 1an ntia dong gép vao
tai liéu vé€ hanh vi nguoi tiéu dung bdi vi né mé
rong nhiing phat hién cta Shankar va cong su
(2003), Molinillo va cdng su (2020), dac biét la
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mot phat hién mdéi trong bdi canh Viét Nam
véi tro choi MMORPs.

5. Két luin va ham y quan tri
5.1. Két lugn

Nghién ctiu cho thay, y dinh choi lai game
chiu anh hudng nhiéu bédi cac yéu té gia tri
nhan thic nhu gia tri chlc nang, gia tri cam
xuc va gia tri xa hoi. Trong d6, nhan t6 anh
hudng manh mé nhat la gia tri cdm xuc; sau do
la nhan t6 gia tri xa hoi, va cudi cung la tri chic
ndng. Nghién ctu tich hgp tac dong ctia bién
diéu tiét cho thay cudng do choi game lam suy
yéu moi quan hé gitia gid tri xa héi va y dinh
choi lai game. Tuy nhién, cuong d¢ choi game
khong c6 vai tro diéu ti€t méi quan hé cua gia
tri cdm xuc va gia tri chtic nang véiy dinh choi
lai game. Nhu vy, cac phuong 4n nham tang
cac thanh phan gia tri cdm nhén phan l6n déu
c6 két qua cuodi cunglalam ting y dinh choi lai.
5.2. Ham y qudn tri

O géc d6 gid tri cam xiic, dua trén sé thich va
nhan thtc gia tri ctia ngudi choi tro choi truc
tuyén, hién tai cac doanh nghiép va t6 chiic tu
khu vuc lgi nhuan dén philgi nhuan dang trién
khai cac ing dung tro choi tryc tuyén trong
cac hoat dong kinh doanh ctia ho. Ngoai ra, cac
nha cung cap tro choi truc tuyén dang xem xét
s& thich ctia nguoi dung dang thay d6i nhanh
choéng. Céc nha quan ly tiép thi nén cung cdp
gid tri cho ngudi tiéu dung trong thi truong tro
choi tryc tuyén bang cach nhan manh vao khia
canh cam xuc cla gia tri. Diéu nay la do nguoi
choi tro choi truc tuyén hau hét bi anh hudng
bédi cac tinh ndng cam xuc cua tro choi. Cac
game MMORPG cht yéu tim kiém cam xuc va
cam giac choi game. Vi vdy, cac nha san xuat
MMORPG nén gia tang dau tu sang tao cac y
tuéng mdi va tinh tuong tdc nham tic dong
Vao cam xuc cua ngudi choi game dé€ ting kha
ndng tiép tuc choi lai. Két qua nay khong chico
thé dua ra cac ggi y chinh sach cho nganh cong
nghiép game ma con cho cac cong ty khong
chuyén nghiép kinh doanh game nhung muén
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sti dung game d€ quang cdo va thu thip thong
tin ctia ngudi choi.

O géc do gid tri chitc ndng, day 1a yéu 8
dé do luong va dinh lugng nhét trong 3 yéu
td nay. N¢ giti vai trd quan trong trong canh
tranh gitia cdc doanh nghiép trong nganh céng
nghiép san xudt game tuong tac online. Cac
nha thiét ké tro choi truc tuyén nén xem xét
tac dong cua gia tri nay dén quyét dinh cua
ngudi choi. Can chu trong hon trong viéc cap
nhat mdéi nhat thi hiéu khach hang, xac dinh r6
phéan khuc khach hang d€ hiéu r6 hon nhiing
dac diém tinh cach va hanh vi cia cic nhém
khach hang chinh; xac dinh ky vong va quan
tam clia cac nhom khach hang vé chtic ning
ctua game nhu chat liéu, ndi dung, hinh dang
va dinh dang ctia cac tro choi truc tuyén. Tt d6
gitip cac nha san xudt game phat trién thém cac
chtic nang nham mang lai nhiéu gia trj gia ting
hon cho khéach hang.

TAI LIEU THAM KHAO
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O géc do gid tri xd hoi, cac nha quan Iy nén
nhén ra tdm quan trong cta cac kénh truyén
thong xa hoi. Hau hét nhiing ngudi tham gia
tro choi truc tuyén dang xem xét tinh xa hdi
clia cac tuong tac tro choi truc tuyén véi ban
beé ctia ho trén khap thé gidi. Cac cong ty kinh
doanh game c6 thé t6 chic sinh hoat cau lac
bd, dd6i nhém, cac cudc thi va hoi thao offline
dé cac game tht c6 thé biéu dién, lam quen
va chia sé kinh nghiém; tu d6 giup cac game
online dugc thu hat tot hon vi két ndi duge véi
thuc té va cdm xuc xa hoi. Ngoai ra, nghién ctiu
nay cho thiy rang cuong d6 choi game lam suy
yéu moi quan hé gitia gid tri xa hoi va y dinh
choi lai game. Do d6, nha san xudt can quan
tam gia tri xa hoi doi véi hanh vi cia nguoi
choi tro choi truc tuyén qua mot thoi gian dai.
Can cdi tién game theo chiéu huéng mang dén
nhiing gid tri tich cyc nhiéu hon dé xa hoi c6
nhiing nhin nhéan tich cuc, chdp nhén va c6
nhiing 4n tugng tot vé né theo thoi gian.
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